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ITRC announces latest updates of its
Visitor Profile Study (VPS)

IFT Tourism Research Centre (ITRC) is releasing today the most updated
results of its Macao Visitor Profile Survey (VPS) covering the third and fourth
quarters of 2013. Full reports are available for download here. ITRC has been
collecting quarterly data on visitor profile and characteristics and analyzing
visitor trends to Macao since 2008.

ITRC periodically monitors two particular trends considered to be important
indicators of the long-term success of Macao’s tourism development. These
are: (1) visitors’ primary purpose for visiting and (2) identifying determinants
to lengthening the stay of visitors. Both indicators help gauge efforts toward
diversifying Macao’s attractions and attracting longer staying visitors. In this
dispatch, we also report the full year 2013 VPS for the seasonal difference in
the two indicators.

A. Shopping remains the major reason to visit Macao

1. Table 1 below shows the primary purpose of visit for the third and
fourth quarters (combined) over the last four years. Shopping remains
the major purpose of visit. Although the growth has slowed down in
2013, about 26.1% of those surveyed said they were drawn to visit
Macao primarily for shopping.

2. About 16.9% of visitors surveyed said they visit Macao primarily for
world heritage. Despite the significant growth in the World Heritage as
the primary purpose of visit, other attractions such as “art, cultural
and heritage”, and “festival, show, concerts and other non-business”
have shown a declining trend over time.

3. Cuisine and visiting friends and relatives have been among the top
draws for visitors and contribute steady shares of around 16.7% and
11.5% respectively.

4. Finally, business as the main purpose of visit has declined over time

to 3.1% in 2013. This suggests a need to attract business and MICE
events to diversify tourism attractions beyond gambling and shopping.
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Primary purpose for visiting Macao, % of surveyed visitors
Third and Fourth quarters (combined) 2010-2013

Iummn |\< search Centre

2010 2011 2012 2013 Per category trend
Shopping 190 235 273 261 ,,,af’”;h o
World heritage 7.6 7.3 119  16.9 _—
Cuisine 172 189 193 167 _— '“‘“x\
.LH""\-\.
VFR 15.6 12.9 12.3 11.5 ““n________
Gambling 141 77 6.7 8.7 k‘\ L
. A
Travel around int'l branded 42 5.2 45 45 - —~
hotels -~
Art, cu!tural and historical 70 10.4 31 46 o '“-—-H_____R_
attractions T
b
Buisness 5.0 3.2 3.5 3.1 ~
" -
Others 2.7 3.1 1.9 2.8 - ~
e
h"-\-\.
Stayinginint'l branded hotels 4.2 2.5 1.6 1.8 Te——
. .
Festlvals_, shows, concerts or 31 5.2 57 3.2 / ~
non-business events S—
Spa, sauna and massage 0.3 0.2 0.1 0.1 HH"“'HE_% -
Total 100.0 100.0 100.0 100.0

B. Determinants of visitors’ length of stay

Analysis of data from Q3 and Q4 2013 (combined) shows that visitor length of
stay was slightly improve with 55.9% of surveyed respondent staying
overnight. See Figure 2. Further analysis shows that the length of stay is
significantly associated with travel arrangement, place of residence, number
of previous visit and primary purpose of visit. The major findings are as
follow:

1. First time visitors are more likely to stay more than 2 days while
compared to repeat visitors.

2. Those travelling on package tour are more likely to stay more than 2
days while those travelling on individual basis tend to stay only one
day.

3. Visitors from Hong Kong are more likely to stay for 2 days, while
those from Taiwan and other Asian countries are more likely to stay
longer than 2 days. Mainland Chinese visitors are likely to leave on
the same day of their arrival.

4. Visitors coming primarily for visiting friends and relatives, for leisure
and for visiting World heritage attractions are more likely to stay
longer than 2 days while those coming for cuisine tend to stay for 2
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days. Visitors coming primarily for shopping are more likely to leave
I R on the same day.
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Figure 2
Profile of visitor with varying length of stay, % of surveyed visitors
Third and Fourth Quarter (combined) 2013

Length of stay
More than 2
Same day 2 days days Total
All respondents (n=2,018) 440 32.8 23.1 100.0
Primary purpose  Shopping 17.3 5.8 3.0
World herlta_ge and 75 71 6.5
other attractions
Dining 6.6 7.0 3.1
Gambling 3.3 3.0 2.4
100.0
Leisure 2.9 37 3.2
VFR 25 5.0 4.1
others 2.1 0.5 0.1
Business 1.7 0.7 0.7
Times visited Firsttime - 12.7 - 104 - 12.1
100.0
100.0
Non FIT ‘ 0.4 I 1.4 I 1.3
Nationality Mainland China 323 17.1 10.8
Hong Kong 10.1 11.9 2.8
Taiwan, China 0.5 1.5 5.6 100.0
Other Asian countries 0.8 2.2 3.8
Western countries 0.3 0.1 0.2

C. Purpose of visit vary across different seasons

Another important aspect of tourist visitation, seasonality, was examined
using the monthly data of 2013. Our analysis shows that purpose of visit vary
significantly across months, while length of stay does not seem to show any
seasonal difference. The major findings are as follow:

1. Figure 3 below shows the monthly variation in primary purpose of
visit. Among the major purposes of visit, shopping visitors do not
seem to have significant preference in particular time of the year.
Visitors coming for cuisine and heritage attractions tend to visit during
the Golden week National Holiday in October while those visiting
friends and relatives are more likely to come during Chinese New
Year in February.

2. Those visiting Macao for gambling and other leisure are more likely to
visit in off-seasons in March compared to other time in the year.
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3. Interestingly, an obviously high proportion in festivals, shows and
concerts was observed in November which suggests major attraction
events, like the annual Grand Prix, can serve as a good strategy to
draw visitors during non-peak seasons.

4. In general, visitors do not stay longer in any particular month, neither
during peak nor off-seasons. Figure 4 shows the length of stay by
primary purpose of visit. Even controlling for the primary purpose of
visit, there is no significant difference in length of stay over different
seasons.

About the VPS

ITRC monitors the profile of visitors to Macao for the purpose of informing
industry and policy makers regarding the trends and long-term changes
brought about by tourism development and to assess the effectiveness of
marketing and promotion of Macao tourism.

For more information of queries, please contact Ms. Virginia Hong or Ms.
Wendy Tang (itrc@ift.edu.mo).

ITRC is a unit of the Institute for Tourism Studies, Macao.
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INSTITUTO DE FORMAGAO TURISTICA

Institute for Tourism Studies
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Figure 3
Primary purpose for visiting Macao, % of surveyed visitors
Monthly data 2013

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Seasonal pattern

Shopping 31 27 18 30 25 25 25 30 31 23 23 25
World herltage and 16 19 24 16 21 25 18 20 22 26 21 21
other attractions

Cuisine 15 16 13 18 18 19 18 14 12 21 18 17
VFR 11 15 14 13 9 9 13 14 10 8 10 13
Gambling 10 12 15 9 11 8 12 8 8 9 7 9
Leisure 11 10 13 8 11 7 8 10 7 5 4 5
Business 3 1 3 3 2 3 2 4 3 3 4 4
Festivals and 3 0 1 2 1 3 3 1 1 3 10 3
events

Others 1 1 1 2 2 0 1 1 6 3 3 3
Total 100 100 100 100 100 100 100 100 100 100 100 100
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Figure 4

Average length of stay by primary purpose of visit
Monthly data, 2013
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